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Question No. 1

Explain the major components of the communication process; evaluate how breakdown or “noise”
at any stage or part of this process could lead to miscommunication and what that might entail
for a business setting. (20 Marks)

Answer

1. Introduction to the Business Communication Process

Communication in a corporate environment is not merely the transmission of words; it is a transac-
tional, dynamic process of sharing meaningful information to achieve organizational goals. The classical
Shannon-Weaver and Schramm communication models establish that effective communication requires
seamless alignment among eight core components. When any component is compromised, the transac-
tional loop degrades, resulting in organizational inefficiency.

2. Major Components of the Communication Process

1.

Sender (Encoder/Source): The initiator who conceives an idea, intention, or strategic objec-
tive that needs to be transmitted.

Encoding: The cognitive process where the sender converts thoughts and abstract ideas into
symbolic representations (verbal words, written copy, non-verbal gestures, or quantitative dia-
grams).

Message: The physical or digital tangible output generated through encoding, containing the
core information, tone, and intent.

Medium/Channel: The vehicle through which the message travels from sender to receiver (e.g.,
face-to-face meetings, formal letters, corporate email, video calls, or instant messaging platforms).

Receiver (Decoder): The intended target or audience who intercepts the transmitted message.

. Decoding: The psychological and cognitive operation where the receiver interprets the symbols

received and attaches personal or professional meaning to them.

Feedback Loop: The vital response emitted by the receiver back to the sender, confirming
whether the message was received, understood, and accepted as intended.

. Context/Environment: The physical, organizational, socio-cultural, and temporal setting in

which the interaction occurs.

3. Taxonomical Evaluation of “Noise” and Systemic Breakdowns

“Noise” refers to any stimulus or structural barrier that interferes with, distorts, or obfuscates the
message during transmission or processing. Noise can invade the communication loop at every individual

stage:

4. Business Consequences of Communication Breakdowns

When noise goes uncorrected in a commercial enterprise, the organizational ramifications are profound:

¢ Financial Losses and Waste: Miscommunicated specifications lead to product defects, re-work,

wasted materials, and uncollected receivables.
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Table 1: Stage-by-Stage Breakdowns and Types of Noise

Process Stage Type of Manifestation & Direct Impact
Noise/Breakdown

Sender/Encoding  Semantic & Cognitive Sender uses overly dense jargon, vague lan-
Noise guage, or emotional bias, obscuring core
strategic intent.
Channel/Medium Physical & Technical Poor network connectivity during a video
Noise call, acoustic noise in open-plan offices, or
buried email threads.
Receiver /Decoding Psychological & Attitu- Confirmation bias, selective perception,

dinal Noise stress, or defensive filtering leading to mis-
interpretation.
Feedback Structural Bottlenecks ~ Absence of feedback channels, leading
senders to falsely assume full operational
alignment.

e Project Delays and Missed Milestones: Ambiguous task assignments result in duplicated
effort or critical dependencies being overlooked.

¢ Erosion of Employee Morale: Persistent psychological noise creates toxic workplace environ-
ments, causing burnout and elevated turnover rates.

e Brand Damage and Customer Attrition: Misaligned external communications lead to cus-
tomer dissatisfaction, breach of service level agreements (SLAs), and public relations crises.
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Question No. 2

Discuss the verbal and non-verbal factors of effective speaking and evaluate how an improper use
or breakdown in any of these could be fatal for a speaker; identify the ideal means to be found in
each case. (20 Marks)

Answer

1. Introduction to Oral Communication Dynamics

In oral presentation and public speaking, a speaker’s influence is determined by the harmonious synthe-
sis of verbal messages (the linguistic text) and non-verbal cues (vocalics, kinesics, proxemics). Albert
Mehrabian’s classic research highlights that non-verbal signals heavily weigh into an audience’s judg-
ment of trust and authenticity, making both dimensions critical for executive credibility.

2. Verbal Factors of Effective Speaking

Clarity and Precision of Diction: Selecting exact, concrete vocabulary while avoiding am-
biguous jargon or filler words (e.g., “um”, “like”, “you know”).

Vocal Pitch, Modulation, and Inflection: Varying vocal frequency to emphasize key con-
cepts, generate enthusiasm, and prevent visual/auditory monotony.

Pacing and Strategic Pauses: Controlling speech velocity (ideal: 130-160 words per minute)
and utilizing deliberate pauses to allow critical insights to resonate.

Articulation and Enunciation: Crisp pronunciation of consonants and vowels to ensure ef-
fortless listening across diverse acoustic environments.

3. Non-Verbal Factors (Kinesics, Vocalics, and Proxemics)

Eye Contact (Oculesics): Establishing direct, distributed eye contact creates an impression of
honesty, confidence, and mutual engagement.

Facial Expressions and Gestures (Kinesics): Natural, open hand gestures and congruent
facial expressions reinforce the verbal message.

Posture and Body Alignment: Erect, balanced posture conveys authority and domain exper-
tise, whereas slouching signals apathy.

Spatial Distance (Proxemics): Maintaining appropriate interpersonal distance builds rapport
without invading audience boundaries.

4. Fatal Speaker Breakdown Scenarios and Ideal Remediation
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Table 2: Speaker Breakdowns, Consequences, and Ideal Remedies
Breakdown Mode Fatal Consequence Ideal Means / Remediation Strategy
Monotone Vocal Audience disengage- Practice vocal pitch variation, stress key ac-
Delivery ment, mental fatigue, tion verbs, and insert 2-second deliberate
loss of persuasive pauses before major points.
power.

Incongruent Non-

Verbal Cues

Excessive Filler

Words

Avoidance of Eye
Contact

Audience senses insin-
cerity or deceit (e.g.,
smiling while delivering
bad news).

Loss of professional au-
thority, perceived lack
of preparation.
Perceived
lack of transparency, or
detachment.

insecurity,

Conduct video-recorded practice sessions to
align emotional facial expressions directly
with the verbal narrative.

Replace instinctual filler sounds with silent
breath pauses to project calm composure.

Use the “triangle scanning method” to make
3-second direct contact with individual audi-
ence members across sections.

Question No. 3

Effective listening requires purposeful engagement; it is an active process. Identify the major
steps involved in the listening process and discuss the measures that might be adopted to ensure

we are able to effectively engage in “active” listening during our discussions. (20 Marks)

Answer

1. Passive Hearing vs. Active Listening

Hearing is a physiological, passive sensory perception of sound waves striking the eardrum. In con-
trast, active listening is a deliberate, high-cognition intellectual process requiring conscious effort to
receive, process, evaluate, and respond to oral messages. In corporate leadership, active listening is the
foundation for conflict resolution, negotiation, and collaborative problem-solving.

2. The Five Major Steps of the Listening Process

1.

Receiving (Sensing): The physical gathering of auditory sound waves and visual non-verbal
signals from the speaker.

. Understanding (Interpreting): Processing the received stimuli by mapping words and tone

to shared cognitive meanings and context.

. Remembering (Retaining): Storing the processed information in short-term and long-term

memory for future decision-making.

. Evaluating (Critical Thinking): Analyzing the validity, logical consistency, bias, and under-

lying intent of the speaker’s argument.

. Responding (Feedback): Providing verbal and non-verbal feedback to confirm comprehension

and maintain interactive dialogue.
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3. Measures to Engage in Active Listening During Business Discussions

To transform routine listening into an active strategic tool, managers should adopt the following
evidence-based techniques:

e The SOLER Physical Framework:

— Squarely face the speaker to demonstrate complete focus.

— Open posture (unfolded arms) to signal receptivity.

Lean slightly forward to convey active engagement.

— Eye contact maintained naturally without staring.

Relaxed demeanor to put the speaker at ease.

e Paraphrasing and Mirroring: Periodically restating the speaker’s core message in your own
words (e.g., “If I understand correctly, your primary concern is the Q3 deployment timeline...”).

e Suppression of Internal Monologue: Resisting the temptation to formulate counter-arguments
while the other party is still speaking.

e Empathetic Validation: Acknowledging underlying emotions alongside factual content before
moving toward solutions.

e Asking Open-Ended Clarifying Questions: Prompting deeper elaboration using probing
phrases (e.g., “Could you walk me through the operational assumptions behind that forecast?”).
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Question No. 4

Business letters differ in form and purpose from personal letters.

Discuss the importance of

business letters for an organization and how they are different from personal ones. Afterwards,
draft a formal letter for any ONE of the following situations: (20 Marks)

Answer

1. Importance of Business Letters in Organizations

Business letters remain a foundational medium for formal external correspondence between an organi-

zation and its clients, vendors, regulators, and partners. Their strategic importance includes:

e Legal and Audit Documentation: Serves as admissible, permanent legal evidence of contrac-

tual agreements, purchase orders, and official notices.

e Brand Representation and Goodwill: Reflects corporate professionalism through standard-

ized letterheads, typography, and formal tone.

e Clear Record of Commercial Transactions: Establishes explicit terms regarding pricing,

delivery schedules, specifications, and remedies.

2. Structural & Functional Differences: Business vs. Personal Letters

Table 3: Comparative Matrix: Business Letters vs. Personal Letters

Dimension

Business Letter

Personal Letter

Primary Pur-
pose

Format & Lay-
out

Tone & Style

Legal Standing

Transact commercial business, es-
tablish legal terms, maintain corpo-
rate goodwill.

Standardized block/modified block
format, letterhead, inside address,
subject line.

Objective, professional, courteous,
direct (You-Attitude).

Legally binding document with con-
tractual and evidentiary weight.

Express individual feelings, main-
tain personal relationships, informal
news.

Free-form structure, no inside ad-
dress or formal subject line required.

Subjective, emotional, informal, col-
loquial language and slang.
Informal correspondence with no le-
gal or contractual standing.

To buy guess papers, books, key books, and folved exercises (handmade and soft), contact us:
03036940016.



Free Download All Solved Assignments & Guess Paper from mrpakistani.com website

3. Draft Formal Letters for Both Optional Situations

Draft A: Complaint Letter to Equipment Supplier

ALPHA ENTERPRISES LTD.

104 Commercial Zone, Blue Area, Islamabad, Pakistan
Phone: +92-51-111-257-111 — Email: procurement@alphaenterprises.pk

Date: September 24, 2026

To:

The Customer Service Manager,

Apex Office Furniture Ltd.,

Plot 45, Industrial Area, Sector 1-9, Islamabad.

Subject: COMPLAINT REGARDING DAMAGED CONFERENCE TABLE (OR-
DER NO. AP-88421)

Dear Sales Manager,

I am writing to formally bring to your attention a serious quality defect regarding our recent
purchase from your company. On September 18, 2026, we placed an order for one Executive Ma-
hogany Conference Table (Model No. CT-200), invoiced under Receipt/Order No. AP-88421,
for a total consideration of PKR 250,000.

The delivery was received at our corporate headquarters yesterday, September 23, 2026. How-
ever, upon unboxing and inspection by our facility management team, we discovered that the
main table surface is severely worn out, exhibiting deep structural scratches and surface varnish
discoloration across the central panel.

As this conference table was procured specifically for an upcoming international board meeting
scheduled for next week, this damage causes significant operational disruption. Attached with
this letter are high-resolution photographs detailing the surface damage, along with a copy of
the original delivery receipt.

In light of these findings, we request an immediate replacement of the damaged unit with a
brand-new, defect-free conference table no later than September 28, 2026. Alternatively, if a
replacement cannot be dispatched within this timeframe, we request a full refund and immediate
arrangement for the pickup of the damaged furniture.

We value our long-standing vendor relationship with Apex Office Furniture and trust you will
resolve this matter promptly. We look forward to your written confirmation by tomorrow after-
noon.

Sincerely,

Muhammad Usman
Head of Procurement & Logistics
Alpha Enterprises Ltd.
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Draft B: Request Letter to Manager for Deadline Extension

r

MEMORANDUM / FORMAL LETTER
Date: September 24, 2026

To: Mr. Tariq Mahmood, Senior Operations Director

From: Syed Ali Shah, Senior Data Analyst

Subject: REQUEST FOR DEADLINE EXTENSION: ANNUAL SUPPLY CHAIN
AUDIT REPORT

Dear Mr. Tariq,

I am writing to formally request a short deadline extension for the Annual Supply Chain Audit
Report, which is currently scheduled for submission this coming Monday, September 28, 2026.

Current Progress Update:

I am pleased to report that approximately 80% of the comprehensive audit project has been
successfully completed. Specifically, data collection across all regional distribution centers has
been finalized, the statistical discrepancy analysis is complete, and the draft sections covering
logistics optimization have been fully authored.

Reasons for Delay:

The delay in final completion is due to an unforeseen technical outage experienced by our third-
party ERP vendor during the mid-month data reconciliation phase. This outage delayed the
transmission of audited inventory logs from our southern warehouses by five business days. Fur-
thermore, verifying these corrupted logs required additional manual validation to ensure absolute
data accuracy.

Proposed Extension Timeline:

To ensure that the final deliverable adheres to our firm’s rigorous quality and analytical stan-
dards, I propose an extended submission deadline of Friday, October 2, 2026. This additional
timeframe will allow our analytics team to integrate the missing warehouse data and perform
full quality assurance checks.

Thank you for your understanding, leadership, and continued support. I am available at your
convenience to discuss the interim report draft or answer any further questions.

Respectfully submitted,

Syed Ali Shah
Senior Data Analyst, Supply Chain Operations
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Question No. 5

Examine the role of the meeting chair in making sure the discussion remains on track and ev-
erything goes smoothly. Discuss the potential problems that might arise, both in terms of con-
flict management, favoritism, and decision manipulation, and in terms of time consumption and
wastage, if the chair is not careful with regard to his / her role. (20 Marks)

Answer

1. Introduction to Executive Leadership in Meetings

The Chairperson of a business meeting serves as the strategic facilitator, neutral referee, and time-
keeper responsible for transforming a group of individuals into a productive decision-making unit. The
efficiency, fairness, and output of any corporate meeting depend directly on the Chair’s leadership
competence and impartiality.

2. Key Operational Roles of the Meeting Chair

Pre-Meeting Preparation: Establishing a clear, structured agenda with time allocations for
each item, distributed in advance alongside briefing materials.

Enforcing Order and Focus: Opening the meeting punctually, stating primary objectives,
keeping discussions bounded strictly within agenda items, and preventing tangential derailments.

Stimulating Balanced Participation: Ensuring dominant personalities do not monopolize
airtime while actively encouraging introverted domain experts to contribute.

Summarizing Consensus and Action Items: Synthesizing complex debates into clear de-
cision points, ensuring formal recording in the meeting minutes, and assigning explicit task ac-
countability.

3. Systematic Problems Arising from Ineffective Chairing

Table 4: Chairperson Failure Modes and Resulting Organizational Risks

Failure Domain

Manifestation / Chair Inac-
tion

Organizational Risk / Conse-
quence

Conflict Manage-
ment Failure

Favoritism & Bias
Decision Manipu-
lation

Time Wastage &
Scope Creep

Chair allows professional dis-
agreements to escalate into per-
sonal attacks.

Chair consistently calls on pre-
ferred allies, giving their propos-
als disproportionate weight.
Chair uses positional authority
to push pre-determined personal
agendas or suppress dissent.
Chair permits extended debate
on minor issues while rushing
major strategic items.

Team fragmentation, emotional hos-
tility, and breakdown of cross-
departmental collaboration.
Suppression of diverse perspectives,
alienation of talented staff, and sub-
optimal decision-making.

Musion of consensus (Groupthink),
flawed risk evaluation, and loss of
organizational trust.

Violation of Parkinson’s Law of
Triviality, executive fatigue, and in-
flated operational overhead costs.
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4. Remedial Governance Frameworks for Meeting Chairs

To prevent governance breakdowns, Chairs should implement formal procedural safeguards:

1. Adopt Formal Rules of Order: Enforce structured procedures (e.g., Robert’s Rules or modi-
fied corporate bylaws) for motions, debates, and voting.

2. The “Parking Lot” Technique: Divert off-topic or tangential discussions to a dedicated writ-
ten log to be reviewed in future specialized sessions.

3. Timeboxing Agenda Items: Assign fixed, unyielding time allocations to each topic, transi-
tioning to a vote or delegation once time expires.
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